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THE RULES ARE CHANGING.

WELCOME TO A POST PANDEMIC WORLD

Personal Branding Today | Wendy Mea‘dl'i




Personal Branding Today 2022
A QUICK PRIMER — IS IT TIME TO CONSIDER BEING MORE VISIBLE ONLINE?
What are your Business Goals?

What are your Personal Goals?

Content has never been easier to create and share

Which Social Channels are you on or interest you?




"How Much
do | want the World
to Know about Me?”
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What does Google Already Know about Me?
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The Good News >
You Already
"OWN Content”!



CONTENT + CONVERSATION YOU CAN USE TO DEFINE YOUR PERSONALBRAND

IMAGE FORMATS  VIDEO FORMATS  PRESENTATIONS  SOCIAL PROFILES SOCIAL CONVERSATIONS
SQUARE SHORT PPT LINKEDIN + CREATOR MODE  STORIES
PORTRAIT STORIES PIVO TWITTER + TWITTER BLUE POSTS
LANDSCAPE LANDSCAPE ZOOM FACEBOOK + FB PAGE REACTIONS
SQUARE INSTAGRAM COMMENTS
PINTEREST

YOUTUBE
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S0, Let’s Get to the Point,
Are You Looking to Grow Your Brand?
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What Makes you a Digital Brand?



HOW MUCH DO | WANT TO SHARE PUBLICLY?

Braintrust ~ Family Friends Work/Civic Colleagues "Social Friends” "Followers/Fans”

IRL - IN REAL LIFE ONLY SOCIAL




CHOOSING YOUR SOCIAL CHANNELS

The Social 9 for B2B The Social 9 for B2C
LinkedIn Instagram

Twitter TikTok

Facebook Pinterest

Youlube Facebook

Spotify Youilube

Instagram Twitter

Pinterest Spotify

Vimeo Snapchat

Amazon LinkedIn
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TOPICS + TOUCHPOINTS

(what conversations do you want to join + with whom?)




Your Post-Pandemic Brand is More Digital Than Ever
(whether we like it or not!)




THOUGHT STARTER- TOP TEN PERSONAL BRANDING APPROACHES

1.Being Authentic or Candid ( Sophia Amorousa “Girl Boss™)

2.Blogging or Having a Column (Becoming an “Industry Voice")

3.Providing Value (Creating Listicles and sharing “Industry Tips")

4.Step out of the Spotlight (Or “Shine the Spotlight on Others- Taylor Swift pre-
album release)

5.Be Consistent (Define a realistic time commitment based on your interest)
6.Network with Other Industry Leaders (link arms to create content synergies)
7.Become a Creator (if this is your secret passion- there has never been an easier
time)

8.Be a Niche Expert Resource (Available for Media Outlets)

9.Amplify Yourself (Take the Essence of Your Professional Personality and “"Run with
Scissors”)

10.Respondto your Social Audiences on your Conversation Channels (Join the
Conversation)



THE DON'TS OF PERSONAL BRANDING IN 2022

1. Ignoring Industry Leaders

2. Ignoring Your Audience

3. Generating Low Quiality Content

4. Branding Yourself Incorrectly

5. Not Being Consistent

6. Not Planning with the Long Tail in Mind




6 KILLER POST PANDEMIC BRAND TACTICS

1. AMPLIFIED LINKEDIN

2.VIDEO CONTENT CREATION

3.ADVANCED PERSONAL BRANDING- AMAZON EBOOK
4. ADVANCED PERSONAL BRANDING- SPOTIFY PODCAST
5.COOLTOOLS AND APPS

6.UPSKILLING + HACK LISTS
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